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CITY OF YACHATS 
 

PARKS & COMMONS COMMISSION  
REGULAR MEETING 

 
441 Hwy 101 N., Yachats Commons, Room 1 

 

Thursday, April 18, 2019 at 3:00pm 
 

I. Call meeting to order  
 

II. Public Comment: Topic not listed on the agenda: 5-minute limitation per person 
 

III. Approve Minutes of Work Session on March 19 & Regular Meeting on March 21, 
2019  

 
IV. Reports 

A. Facilities Manager 
B. Yachats Trails Committee 
C. Year to date Revenues and Expenses 

 

V. Business 
A.  Selection if Vice Chair, 
B. Commission Rules – discussion 
C. Parks & Commons Narrative 
D. (3) Three Farmers Market Proposals – Review & prioritizing recommendations to 

City Council - Attachments 
E. Discussion - Commons Building rental structure  
 

VI.   Other Business 
A. From Commission  
B. From the floor (5 minute limit) 

 
 

Commission meets the third Thursday of each month.  

Next meeting: Thursday, April 18, 2019 at 3:00pm 
 

This meeting is open to the public and all interested persons are invited to attend.  This meeting will be 
audio taped.  All items to be considered by the Commission must be submitted to City Hall no later than 
one week prior to the meeting.  Minutes of all public meetings are available for review at City Hall, or on 
the City website at www.yachatsoregon.org.   
 

In accordance with ORS 192.630, City of Yachats will make a good faith effort to provide 
accommodations for any person desiring to attend a public meeting, if the request is made at least 48 
hours in advance of the meeting time. The meeting room is physically accessible to persons with 
mobility devices; a sign language or foreign language interpreter may be available, with advance 

http://www.yachatsoregon.o/


notice.   Call City Hall at 541-547-3565 or Oregon Relay 1-800-735-2900 (TDD) two days in advance.                                   
    Posted: 03/15/19     
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 1 

CITY OF YACHATS 2 

PARKS AND COMMONS COMMISSION 3 

WORK SESSION 4 

 5 

March 19, 2019 6 

 7 

Draft Minutes 8 

 9 

I.  Goal Setting 10 

Chair John Purcell called to order the March 19, 2019 special work session of the Parks and 11 

Commons Commission at 10:00 am in Room 1 of the Yachats Commons.  Members present: 12 

Michael Hempen, Linda Johnson, John Purcell, Scott Gordon, Dean Shrock, and Craig Berdie. 13 

Absent: Derek Ojeda. Audience:  1. 14 

 15 

Purcell passed out portions of the meeting packet for the regular meeting on March 21, 2019.  16 

Purcell also distributed the draft Commission Rules with comments from Commissioner Berdie.  17 

He indicated vendors from the Farmer’s Market would be at the regular meeting to discuss the 18 

situation with the market.  He stressed that while he does not want to lose the Farmer’s Market, 19 

the City cannot run the Farmer’s Market.   20 

 21 

Commissioner clarified the January 3, 2019 Council Goals were the official ones they would be 22 

using today.  Commissioner Berdie indicated he included the previous Council’s goals as it had 23 

more information on Smart Cities. 24 

 25 

Purcell suggested Goal 3 had the most relevance to Parks and Commons. Berdie suggested the 26 

other Goals have relevance as well.   27 

 28 

Berdie suggested a goal of having a contemporary, attractive gathering place, and noted to not 29 

create a “venue.”  Shrock added that the Commission has a responsibility to raise money and to 30 

ensure the building was creating appropriate revenues.  Purcell summarized they could look at 31 

improving the facilities and looking at the rate structure as ways to raise money.  Johnson 32 

clarified the Parks and Commons Commission was not a fundraising group. 33 

 34 

Hempen recalled the vast amount of change with a new form of city manager government, the 35 

change to a facilities manager under the City, and the dissolution of the Friends.  He suggested 36 

these changes have impacted what the Commission would be responsible for.  Hempen asked if 37 

their focus should be on revenue generation.   38 

 39 

Purcell  40 



 

Parks and Commons Commission Draft Work Session Minutes     March 19, 2019 2 of 4 

 1 

Gordon agreed they should not focus on raising money and believed the recent rate changes 2 

substantially impacted the Friends of the Commons.  He did not believe they needed to have the 3 

building be self-sustaining.  Gordon suggested losing the Friends has cost the City significant 4 

money.  Johnson did not believe the rates impacted the departure of the Friends and noted the 5 

Council had asked Parks and Commons to re-establish the rates in a fair way.   6 

 7 

Johnson noted a previous memo from Purcell had stated Parks and Commons derives most of its 8 

funding from Visitor Amenities, which was funded by the Transient Lodging Tax.  She 9 

suggested communication about where the Transient Lodging Tax was spent would make 10 

matters more palatable to the public.  Gordon did not see that taxes impacted the people who 11 

used his hotel.  The Commission discussed the percentages of Visitor Amenities that goes to the 12 

various aspects of the City.   13 

 14 

Gordon noted the Food and Beverage Tax was the tax that visitors notices as Yachats was one of 15 

two communities in Oregon that charged this tax.   16 

 17 

Berdie emphasized how much the Commons building needed general upgrading in terms of 18 

paint, acoustics, and electrical outlets. Gordon suggested that project under $10,000 do not be 19 

have to put out for bid and they could possibly get volunteers to do labor such as painting. 20 

 21 

Purcell wanted to have more frequent updates on projects, such as the City Hall moving to the 22 

501 Building.  He noted this change would impact the Commons from the vacated space.  Shrock 23 

noted the Friends did much good work but also had some shortcomings.  He would have liked 24 

for the Friends to continue supporting groups like YAAS.  Shrock suggested promoting 25 

recreating a Friends group. Purcell indicated he supported a more general Friends of Yachats 26 

type group to help with fundraising. 27 

 28 

Purcell summarized that Parks and Commons was tasked with overseeing the Little Log Church, 29 

the Commons building, and Trails.  He was not sure about the 501 Building and the ballfield.  30 

Johnson recalled Hoen might have said that Parks and Commons was not responsible for the 501 31 

Building if it was not being used for rentals.  She noted the Wetlands also fell under Parks and 32 

Commons.  Gordon recalled he had heard there was a push to get YYFAP out of the basement. 33 

 34 

Purcell reported the Finance Committee would be looking at establishing a larger budget for 35 

maintenance that Hoen could use without a cumbersome process of getting approvals.  Berdie 36 

expressed concern about a potential conflict with Hoen suggesting an improvement that the City 37 

Manager agreed to but the Commission did not.  Berdie suggested developing a long-term plan 38 

for all City properties including aesthetics and infrastructure.  39 

 40 

Purcell suggested a broader approach looking at buildings.  He noted the impending the work 41 

that will go into repairing the Little Log Church and wanted to ensure there was community 42 

support for the Church and there was a plan to maintaining the improved building.  Hempen 43 

cited an unconfirmed figure of $600,000 that the Friends had obtained in grants with the help of 44 

grant-writer Meredith Howell.  Hempen wanted to see this type of grant money to be part of 45 

projects going forward.  He suggested the Little Log Church needed to be more proactive in 46 
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obtaining grants. 1 

 2 

Hempen suggested the City could pursue a program where they contract out to someone who 3 

could apply for grants.  Purcell suggested they could discuss with Council how to reestablish a 4 

mechanism for grant writing. Berdie suggested they first need a vision.  Johnson added that they 5 

need a grant writer who is more aware of the pool of grants available to smaller communities. 6 

 7 

Johnson asserted that they keep in mind the City is only 750 people and does that number justify 8 

spending $300,000 on the Little Log Church or the Library.  Shrock suggested letting the citizens 9 

vote on whether to support funding for the Little Log Church.  Johnson noted the bus stop is at 10 

the Little Log Church and could be a central point to generate interest.  Berdie wanted the 11 

funding for the Little Log Church to be match by fundraising from the Friends of the Little Log 12 

Church.  Berdie suggested building a restroom south of the bridge would be a better use of the 13 

money.   14 

 15 

Hempen stressed the importance of keeping the Commons as a Community Center rather than an 16 

Events Center.  The Commission discussed what it meant to be a Community Center.   17 

 18 

Gordon suggested they develop a wish list of projects, then establish priorities for those projects 19 

using community input.  Gordon agreed that getting input was a good idea.   20 

 21 

Purcell wanted to see better scope of work descriptions in order to get more accurate quotes on 22 

projects. 23 

 24 

The Commission discussed ways to get the community more involved in the Little Log Church 25 

renovation. 26 

 27 

Bob Langley reported he was recently at a luncheon where two of the eight people at his table 28 

talked about how wonderful the Little Log Church was.  He also suggested the Commission 29 

either define their role and take that to the Council or have the Council give them more guidance 30 

on what their role is.  Langley also mentions a potential conflict of wanting Visitor Amenities to 31 

fund Commons projects but also wanting the Commons being a Community Center for locals.   32 

 33 

Purcell summarized that they need to: 34 

1. Clarify with Council what the responsibilities of the Commission were.  Berdie added 35 

that Purcell should also clarify the relationship with City employees. 36 

2. Explore the formation of Friends of Yachats or Friends 2.0. 37 

3. Talk with Finance about getting a grant writer. 38 

4. Develop a maintenance plan for City buildings 39 

 40 

Berdie also wanted to develop a vision statement. 41 

 42 

Johnson noted Ocean View Park was partly funded through section 306A of the Federal Coastal 43 

Zone Management Act through NOAA and DLCD (Oregon Department of Land Conservation 44 

and Development).   45 

 46 
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Purcell indicated he was going to draft a memo to the Mayor stating that the Commission: 1 

1. Wants to meet to discuss responsibilities of Parks and Commons of City owned 2 

properties 3 

2. Sees value of promoting another Friends-type group to support the Commons 4 

3. Wants a vision statement for the Commons building 5 

4. Sees value in hiring a grant writer  6 

 7 

Berdie stated Parks and Commons should create their own visions and take that to Commons.  8 

Johnson wanted the Council to tell them what they were responsible for, then Parks and 9 

Commons would decide upon their vision.  Gordon noted they would be better served to state 10 

their understanding of their role and have the Council accept or amend that. 11 

 12 

Commissioners noted they did not discuss trails. 13 

 14 

Purcell noted they also need clarification on who would hire the grant writer and what that 15 

person would write grants for.  Shrock suggested they could advertise in the Newsletter that they 16 

were looking for grant writers.  Johnson suggested they reach out to Meredith to get her interest 17 

in grant writing for Parks and Commons.   18 

 19 

Purcell adjourned the meeting at 11:39 am.  20 

 21 

 22 

 23 

 24 

______________________________ ___________ 25 

John Purcell, Chair    Date 26 

 27 
Minutes prepared by H.H. Anderson, March 25, 2019 28 
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11:39 AM
YIKIMMIE
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DEPT-124 COMMONS BUILDING

CITY OF Y. ^CHATS

REVENUE/EXPENDITURE REPORT

7/01/18 THRU 3/30/19

PAGE 1

Gil 831
Gil 0 S

iCCOUNT DESC MONTH-TO-DATE

EXPENSE/REV
YEAR TO DATE
EXPENSE/REV

UNEMCUMBERED
BALANCE

3-01-0101 CASH CARRY FORWARD
REVENUE

3-30-4335 RENTS AND FEES
3-30-4460 CITY HALL RENTAL INCOME
3-30-4480 GIFTS AND DONATIONS

REVENUE

3-60-4860 GENERAL FUND SUPPORT
3-60-4864 VISITOR AI1ENITIES SUPPORT

OPERATING TRANSFERS

22, 000
17, 800

39, 800

93, 000
30, 000

123, 000

U E S

19, 276. 35
17, 800. 00

37, 076. 35

93, 000. 00
30, 000. 00

123, 000. 00

19, 276. 35
17, 800. 00

37, 076. 35

93, 000. 00
30, 000. 00

123, 000. 00

2, 723. 65

2, 723. 65

100
0

93

100
100
100

TOTAL DEPT 124 REVENUE

5-10-5160 ALLOCrtTED LABOR
PERSONNEL SERVICES

5-20-5222 INSURANCE
5-20-5240 OFFICE MATERIALS/SUPPLIES
5-20-5251 OFFICE PHONE/CELL/DSL
5-20-5252 OFFICE UTILITIES
5-20-5260 PROFESSIONAL SERVICES
5-20-5317 TOOLS & SMALL EQUIPMENT
5-20-5330 BUILDING OR LAND MAINTEN
S-20-5335 CUSTODIAL SUPPORT/SUPPLY
5-20-5490 MATERIALS/SERVICES OTHER

MATERIALS AND SERVICES

5-40-7922 CAP OUT: CITY AMENITIES
CAPITAL OUTLAY

5-50-5800 CONTINGENCIES
OTHER USES

5-60-7126 INTERFUND TRANS: CAP RSRV
INTERFUND TRANSFERS

162, 800 160, 076. 35

EXPENSES

40, 000
40, 000

5, 500
250

1 , 500
5, 000

38, 000
55n

20, 000
14, 500

500
85, 800

10, 000
10, 000

27, 000
27, 000

22, 400. 62
22, 400. 62

4, 830. 00
156. 98
242. 47

4, 153. 73
27, 125. 00

9, 007. 76
13, 764. 59

150. 00
59, 430. 53

160, 076. 35

22, 400. 62
22, 400. 62

4, 830. 00
156. 98
242. 47

4, 153. 73
27, 125. 00

9, 007. 76
13, 764. 59

150. 00
59, 430. 53

2, 723. 65

17, 599. 38
17, 599. 38

1

670. 00
93. 02

257. 53
846. 27

10, 875. 00
550. 00

10, 992. 24
735. 41
350. 00

26, 369. 47

10, 000. 00
10, 000. 00

27, 000. 00
27, 000. 00

27, 000. 00
27, 000. 00

56
56

63
16
83
71

0

45
95
30
69

0
0

0

0

100
100

TOTAL PERSONAL SERVICES

TOTAL MATERIAL & SERV
TOTAL CAPITAL OUTLAY
TOTnL ALL OTHER

TOTAL DEPT 124EXPE DITURE

40, 000
85, 800

37, 000
162, 800

22, 400. 62
59, 430-53

27, 000. 00
108, 831. 15

22, 400. 62
59, 430. 53

27, 000. 00
108, 831. 15

17, 599. 38
26, 369. 47

10, 000. 00
53, 968. 85

56
69

0

73
67



4/01/19
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YIKIMMIE
FUND-240 CITY AMENITIES
DEPT-125 PARKS

CITY OF YACHATS
REVENUE/EXPEND1TURE REPORT

7/01/18 THRU 3/30/19

PAGE 2
G1 1631

G11 0 S

ACCOUNT DESC MONTH-TO-DATE

EXPENSE/REV
YEAR TO DATE

EXPENSE/REV
UNEMCUMBERED

BALANCE

R E V E

3-30-4335 RENTS OR FEES
REVENUE

3-60-4860 GENERAL FUND SUPPORT
3-60-4863 VISITOR AMENITIES SUPPORT

OPERATING TRANSFERS

500
500

9, 125
27, 375
36, 500

9, 125. 00
27, 375. 00
36, 500. 00

9, 125. 00
27, 375. 00
36, 500. 00

500. 00
500. 00

0

0

100
100
100

TOTAL DEPT 125 REVENUE

5-10-5160 ALLOCATED LABOR
PERSONNEL SERVICES

5-20-5224 TRAILS SUPPLIES/'SERVICES
5-20-5330 BUILDING OR LAND MAINTEN
5-20-5421 PAEKS/GROUNDS t^AINTENANCE

MATERIALS AND SERVICES

37, 000

E X PE N

6, 000
6, 000

20, 000
1, 000

10, 000
31, 000

36, 500. 00

E S

2, 374. 77
2, 374. 77

5, 795. 26
842. 00

4, 766. 26
11, 403. 52

36, 500. 00

2, 374. 77
2, 374. 77

5, 795. 26
842. 00

4, 766. 26
11, 403. 52

500. 00

3, 625. 23
3, 625. 23

14, 204. 74
158. 00

5, 233. 74
19, 596. 48

99

40
40

29
84
48
37

TOTAL PERSONAL SERVICES

TOTAL MATERIAL & SERV
TOTAL CAPITAL OUTLAY
TOTAL ALL OTHER

TOTAL DEPT 1 25 EXPENDITURE

TOTAL FUND 240 REVENUE

FUND PERSONAL SERVICES
FUND I1ATERIAL & SERV
FUND CAPITAL OUTLAY

FUND ALL OTHER
TOTAL FUND 240 EXPENDITURE

FUND PRIOR BALANCE

NET FUND BALANCE

GRAND TOTAL REVENUE

TOTAL PERSONAL SERVICES
TOTAL MATERIAL & SERV
TOTAL CAPITAL OUTLAY
TOTAL ALL OTHER
GRAND TOTAL EXPENDITURE

PRIOR BALANCE
NET FUND BALANCE

6, 000
31 , 000

37, 000

199, 800
46, 000

116, 800

37, 000
199, 800

73, 966. 91

199, 800
46, 000

116, 800

37, 000
199, 800

73, 966. 91

2, 374. 77
11, 403. 52

13, 778. 29

196, 576. 35
24, 775. 39
70, 834. 05

27, 000. 00
122, 609. 44

196, 576. 35
24, 775. 39
70, 834. 05

27, 000. 00
122, 609. 44

2, 374. 77
11, 403. 52

13, 778. 29

196, 576. 35
24, 775. 39
70, 634. 05

27, 000. 00
122, 609. 44

196, 576. 35
24, 775. 39
70, 834. 05

27, 000. 00
122, 609. 44

3, 625. 23
19, 596. 48

23, 221. 71

3, 223-65
21, 224. 61
45, 965. 95

10, 000. 00
77, 190. 56

3, 223. 65
21, 224. 61
45, 965. 95

10, 000. 00
77, 190. 56

40
37

0

0

37

98
54
61

0

73
61

98
54
61

0

73
61



Facilities Manager Report 

April 2019 

I have met with a stage lighting specialist to get an idea as to what options we have on updating the 

stage. I was pleased to find out there are options for converting some of our existing lights to LED and 

some more reasonably priced, more universal lighting that can be used on our stage. With the 

updates a new/newer dimmer rack will need to be installed to run them. The rack we have now was 

old technology in the 80’s. 

The new entrance signs are just about finished. I was given an update on 4-15-19 that they would be 

done in 8 to 10 business days. Installation could still be out about a month. 

I have been consulting an Arborist on the care of our trees around our grounds, to come up with a 

plan for annual care. 

We have received a lot of positive feedback on the new flooring from events that have happened so 

far (Arts & Crafts as well as the Book sale). Weekly activities also have provided the same positive 

response to the new floor. 

The new website is coming along in leaps and bounds. It has required some changes to the way we 

break down our prices for events. Specifically deposits on the rooms. Mostly it is making things more 

intuitive, so that the website is doing more of the work rather than staff. 

Respectfully Submitted 

Heather Hoen 

 

 

 



Parks and Commons 

The proposals have been reviewed and will all have the same hurdle to keep in 

mind. We cannot limit first amendment rights, of proselytizing, military 

recruitment, political campaigning or other such activities. 

Thanks you 

Heather Hoen 

Facilities Manager 



Proposa

A



Dear City ofYachats, Parks & Commons and Heather Hoen

Our desire is to give the community, visitors, and the City of Yachats a vibrant well run open air
market, where fresh seasonal produce and products made by artisans can be offered to the
public.

We have to the best of our knowledge fulfilled your requirements to do business as the
We have the application for the City Business License which we will turn in if

we are rewarded the proposal, as well as a State License to do business.

We would like to continue with the same layout as in the past along 4th street with the option
to expand around the back of the building.

Do to the late start, an exception will be made this year for the deadline on the applications.
Friday May 10 at 12:OOPM no later, we will honor seniority of vendors who were with last
year's market at the close of the season.

$35.00 for the use of the grounds and extra port-a-let are fair and we agree to your terms.

We look forward to doing business with you and our community.



Rules for

Vendors will:

Submit an application annually

All applications must be in April 30 at 5:00pm for consideration. No other applications
will be accepted after said deadline.

Returning vendors must submit the application by the deadline to maintain the seniority
of the space.

If an extra space is needed it must be marked on the application.

Submitting an application does not guarantee a place in the market or selling rights.
Pictures and or samples of all products to be sold at the market must be sent in with the

application. Returning vendors must include new products for consideration.

Applications will be reviewed by Jury and Market Manager.

The Market Manager and Jury reserve the right to determine if a product category is
represented adequately.

Vendors will be notified promptly after review, of whether their application was
accepted or declined.

All vendors must comply with local, county, state and federal regulations/ certifications

related to their product. Vendors are solely responsible for the liability of their product
and requirements that need to be met. Failure to do so will result in the declining of
application or expulsion from the market.

All vendors must carry a 2, 000, 000 liability insurance policy holding county, state,
business and property owners indemnified of responsibility.



Membership and Fees
An annual fee of $40.00 will be paid the first day of the market season along with the
booth fee.

$25. 00 will be paid for the daily space you are assigned.

Fees will be collected by the Market Manager during the course of the market.

If you need to cancel vendors must notify the Market Manager by 12:00pmonthe
Saturday before the market. Failure to do so will result in an additional daily fee of
$25.00 the following week. Exceptions will be made for emergencies.
Vendor space will be assigned by the Market Manager and if deemed necessary for the
health of the market you may be moved to another space.

Behavior/Environment
Behavior of vendors will be courtesies to customers, other vendors, staff and volunteers
at all times. Failure to do this will result in being removed from the market for a time
determined by the Market Manager.

No Hawking" of products. No attracting customers who are not in your space. No
selling or distributing of samples outside of your space.

No discrimination based on race, color, creed, gender, sexual orientation, age or
nationality.

There will be only non-noise producing generators allowed, such as battery or solar run.
Smoking of any substance is prohibited in the market. Violators will be asked to leave.

Vendors agree to recognize the authority the Market Manager has been given to uphold
and enforce the rules and regulations of the market.



Positions

The persons that will be running the

The Market Manager will be a paid position, to handle the day to day operations of the
market. The Set-up, take down, collection of fees and enforcement of the rules and

regulations.

A Bookkeeper will be a paid to insure the fiscal responsibility of the market.

Jury will be comprised of 6 members plus the Market Manager: Three community
members and three vendors with the Market Manager to break ties.



2019 Vendor Application and Agreement
(PLEASE PRWT CLEARLY)

Vendor Name:

Business/Farm Name:

Address:

City:. State: Zip:

Mailing Address (if different):

Home Phone:. Cell;

Email:

Website:



2019 Vendor Application and Agreement - page 2 of 5 Vendor Name:

I authorize - to post mv name and email address on the market's

website and to provide this information to customers who request it. Yes NO--..

Emergency Contact

Name: Relationship:

Phone:-

Vendor Type:

Agriculture Vendor Please describe products you intend to sell. New vendors must
include photos of some product grown/processed.

Food Vendor Please provide a detailed description of the food you intend to sell. New
vendors must include photos of alt products.

Artisans/Crafters Please provide a detailed description of the arts/crafts you intend to
sell. New vendors must include photos of all products.



2019 Vendor Application and Agreement - page 3 of 5 Vendor Name:

If you wish to add items not listed on your application after the beginning of the
market season, you must submit an amendment to yoiir application, and items
must be approved prior to being offered for sale.

Vendor Fees:

All spaces $25 weekly (approximately1®*10)
Yearly membership fee $40.00

Please indicate the number of spaces needed.^ -

Special Needs/Requests:

License, Permit and Insurance Requirements:

Please refer to the Market Rules to assure that all required licenses, fees and insurance
documents are submitted with your application. Applications submitted without copies
of required licenses and insurance documents are considered incomplete and will not be
reviewed by the jury committee.

Market Attendance:

Please indicate which market days you expect to attend.

May June July August

4 6

September October 12 2 4*

19 11 8 13



2019 Vendor Application and Agreement - page 4 of 5 Vendor Name:

26 16 14 18 15

23 21 25 22 20

30 28 29

Please Note: * La De Da, ** Mushroom Festival

Vendor Agreement:

The undersigned vendor (Vendor") fully and completely agrees to the following
terms and provisions:

1. -Vendor has read and understands tie

General Rules" and agrees to be bound by the terms and conditions
outlined in them.

2. --. Vendor agrees to exercise the utmost care in the use of
facilities and properties of the ' ' the City of
Yachats, The Yachats Commons and adjoining private and public
properties.

3. .- Vendor agrees to indemnify and hold harmless Lincoln
County, the City of Yachats, XXXXXX,-
(Market') and its manager, directors, employees, and agents for all
claims, actions, judgments, losses, costs, attorney fees, and
damages whatsoever ("claims"), including claims arising by reasons
of accident, theft, injury or death caused to persons or property of
any kind arising out of, in connection with, or incident to the

except those caused by the sole
negligence of the i, Lincoln County or the
City of Yachats.



2019 Vendor Application and Agreement - page 5 of 5 Vendor Name:

Vendor Signature:. Date:.

Fees are due the first day of the Market.
Please retain a copy of this signed document for your records.



Proposal

B



April 4, 2019

Yachats Parks and Commons Commission

Heather Hoen

441 Hwy 101 N
Yachats, OR 97498

Dear Ms. Hoen,

Many long time vendors, Yachats residents and community members have
worked diligently with me to provide the Yachats Parks and Commons

Commission with an acceptable proposal for leasing the space traditionally

used for the , My proposal specifically refers to the
space that was leased in the past by the "Friends of the Commons."

With the generous support of vendors and community members, I will be
providing an open air market where lovers of farms, food, arts, music and
community can gather together, a tradition as old as civilization.

will operate as it has for many years on Sundays from 9:00
am until 2:00 pm every Sunday from Mother's Day until the Sunday of the
Mushroom Festival, on July 4th, and on the Saturday of the Mushroom
Festival.

If there are any issues that would keep this proposal from complying with the
general standards required by any individual/group that leases space from
the Yachats Commons, please promptly inform us, in writing, so that we may
rectify the issue/s directly.

Sincerely,

xxxxxx



MEMORANDUM OF UNDERSTANDING

THIS AGREEMENT is made and entered into this day of. _, by and

P.O. Box 181, in thebetween The City ofYachats and XXXXXX, doing business as
city ofYachats, in the State of Oregon, hereinafter referred to as the "Market."

THE MARKET AGREES TO:

1. Provide insurance coverage for the
2. Secure space for vendors on the South (Fourth Street), East, and West sides of the Commons building

during Market operational hours
3. Name a representative of the Market to be a liaison between the City of Yachats and the Market
4. Organize and solicit vendors for the Market from May through October or as determined by the City of Yachats
5. Solicit vendors representing both agriculture and crafts - - whenever possible will conform to the 50/50

guideline as recommended by the City ofYachats
6. Determine the hours of operation for the market not to extend past 2:00 PM as prescribed by the City of

Yachats (extended by two hours on July 4th)
7. Cooperate with other groups using the Commons Facility
8. Advertise the Market as deemed necessary for successful operation
9. Comply with all local and state requirements for food handling where applicable

FURTHERMORE, THE MARKET AGREES TO:

1. Term. The term of this agreement shall commence on the first day of May, 2019 and terminate on the
last day of October, 2024, unless terminated prior to that date as set out hereinafter.

2. Termination. This Agreement may be terminated at any time with or without cause, by either party
upon thirty (30) days written notice.

3. Notice. Any notice required to be given hereunder shall be deemed given on the third (3rd) business
day following mailing of any such notice, postage paid, to the address set out herein above.

4. Payroll Tax. Any agreement within the Market organization for payment for services is outside this
Memorandum of Understanding.

IN WITNESS WHEREOF, the parties have hereunto set their hands and seals the day and year first above written.
Signed, sealed and delivered in the presence of:

"Market"

Signature/s Printed Name/s

CityofYachats

Witness Witness

Signature/s Printed Names/s

Witness Witness



Insurance Summary

Jean Murphey, Insurance Agent

Coast Insurance

777 Maple St, Ste 1
Florence, OR 97439

Office: 541-997-3455
Fax:541-997-1009
Email: jean@coastinsurance. com

$2, 000, 000 Liability Insurance
With a clause Indemnifying the City of Yachats

Policy Term: 05/12/2019 - 5/12/2020

Carrier(s):

RSUI Indemnity Company - 945 E. Paces Ferry Rd.
Atlanta GA 30326

Non-Admitted

Hull & Company, LLC is responsible for collecting and filing the Surplus Lines taxes

+++ This form is intended to supply the insurance information without revealing my identity, as
requested by the Yachats City Manager. Please note that this form is simply a summary. I
currently possess the actual insurance documents and will gladly submit them upon request.



Structure

Person in Charge:

Manager:
(paid position)

Publicist:

(paid position)

Bookkeeper:

(paid position)

Jury of Peers:

A Local Resident/Business Owner

Provides vendors with a pleasant, functioning, and safe venue where they can
seli locally grown and Grafted wares.

A Local Resident

Attends to the day to day operations of the market, including, but not limited to
the following: vendor interactions; applications; market layout; scheduling; rule
enforcement; fee collections; public relations; and facilitating communication
and connection bebveen the Vendors and the Person in Charge, as well as
between . . > g^j (^g Qj^y Q): Yachats. The manager
also sets up and tears down the physical infrastructure that is necessary for the

' to operate.

A Local Resident

Engages various forms of advertising to regulariy promote ti .
throughout the community of locals and tourists alike.

A Local Resident

Maintains clear and careful records in order to preserve the financial integrity of
the market and safeguard its continued fiscal viability.

An Assembly of Vendors and Community Members
Ensures that the products presented by vendors

meet the high standards that the community has expected and enjoyed for
many years. Works diligently to maintain the 50/50 standard of farms to
artisans. Assists the manager in identifying resolutions to market issues.



General Rules 2019

has been established in order to provide an ongoing source of
locally grown produce, other food products and craft items to residents and visitors of Yachats.

The local artisans and growers produce their products with passion, helping to create the
vigorous and vibrant Farmers Market that locals and visitors enjoy.

Objectives

+ To provide the community access to a wide variety of fresh, in season farm products
+ To afford local farmers, nurseries and artisans an opportunity to sell their products directly to

the consumer

+ To offer an informal community gathering place for residents and visitors of the Yachats
area that reflects the values and talents of our community

+ To strive for 50% agricultural vendors

Applications

+ Vendors must apply annually.
+ All applications will be reviewed by jury.
+ Vendors will be notified in a timely manner as to acceptance or rejection of their application.
+ Submitting an application does not guarantee selling rights or a Market space.
+ Returning Vendors must submit their applications by April 30th to retain seniority for space

assignment.

reserves the right to prohibit anyone from selling any product.
2 All new vendor applications must be accompanied by photographs or samples of

products intended for sale. Returning vendors must include photos of any new products
they intend to sell.

3 The arts/crafts of new vendors and any new products of returning vendors need to go through
the Jurying process.

4 The Market Manager has the discretion to determine if a product category is sufficiently
represented and acceptable at the Market. Some categories may be allowed more vendors
than others at Market Manager's discretion.

5 All vendors must comply with federal, state, county and local rules and regulations related to
the production and sale of their products. This includes, but is not limited to, compliance with
(a) federal, state and local health licensing requirements, (b) the Farmers Market Guidelines
prepared by the Oregon Department of Agriculture, and (c) standards governing labeling,
packaging, display and weight, including scale certification with the Oregon Department of
Agriculture Measurement Standards. Failure to conform to such rules and regulations may be



grounds for removal from the Market and forfeiture of fees. Copies of all licenses, permits,
insurance and certifications must be included with the vendor application. Applications

submitted without required copies will be considered incomplete and may not be considered
for membership. Licensing requirements change from year to year. It is the vendor's
responsibility to check with the appropriate licensing authorities.

6 Vendors are solely responsible for product liability. Food and agricultural vendors are strongly
encouraged to carry general and product liability insurance. Yachats Farmers Market is not
responsible for any loss or damage incurred by vendors.

Membership and Market Fees

The annual fee for t is $20. 00. New members must submit

membership fee at first market attended. Membership fee is for one season.

In addition to the annual fee, each vendor must pay a daily fee for each day of the market. The
fea structure is $15.00 for a 10'x10' Space.

Space Assignment and Market Logistics

Please practice common courtesy during the setup and teardown process.

1 Spaces will be assigned by the Market Manager.
retains the right to reassign vendor space at any time if deemed necessary for the overall

good of the Market. Manager will try to retain established vendors' spaces when possible.
All booths are approximately 10 x 10. Ifyourdisplay requires a larger space, please make that
note on your application. There may be a limited number of slightly larger spaces available.

2 Spaces will be allotted with priority to seniority, local product, product category and
cooperation.

3 Vendors must notify the Market Manager via email by 3:00 pm on the Saturday prior to the
Market opening if they will not be attending the Market.
~ Failure to notify the Market Manager may result in the vendor being charged for that day

the following week.
~ Cancellations due to emergencies will be considered an exception to this rule. Please

notify the Market Manager by phone or text at or email
before 7:00am on Market day.

4 Market hours are 9:00am to 2:00pm.

Vendors may arrive and unload between the hours of 7:00 and 8:00am.
For safety, no vehicles should be in Market area after 8:30 am.
Vendors must be ready to sell by 9:00am.

5 All vendors must stay until the close of the Market at 2:00pm. A "Sold Out" sign may be placed
in your booth space if you do sell out, but your display items must remain in place. For
customer safely, vehicles cannot be pulled into loading areas until 2:15 pm.



6 All vendors must leave their area clean (all garbage removed, floor space swept and ail debris
removed) at the end of Market day. Please dispose of all trash in trash cans provided.

7 Vendors should vacate the market by 3:45 pm.

Context and Environment

Please behave courteously to customers, other vendors, Market staff and volunteers.
Please conduct yourselves professionally at all times.

There is no product "hawking" allowed. No "attracting" shoppers who are not at you booth. No
selling or giving samples outside booth area.

2 There will be no discrimination based on race, color, creed, gender, religion, sexual
orientation, age or nationality.

3 Proselytizing, military recruitment and political campaigning are not allowed at the Market.
4 Use of tobacco products by vendors is prohibited within Market Grounds, and there is no

smoking within 20 feet of any door.
5 Internal combustion engine generators may not be used. Non-noise producing battery or solar

battery generators will be allowed.



Agricultural Product Rules

Farms

1. Farmers must produce at least 90% of all items sold at Any
product not from the vendor's farm must be labeled as to where it was grown.

~ Exceptions are given to Farmers "grandfathered" in.
Any item not grown on the vendor's farm must be labeled and must include
the name and location of the farm.

2. The term "vendor" shall include any family member or employee of the farm if they are
materially involved in the farm process.

3. There is no reselling of produce from a wholesaler.
~ Exceptions are given to Farmers "grandfathered" in.

4. Produce that is harvested or collected in the wild (as in mushrooms) is considered as if
grown by the vendor. If the item is not grown on the actual property of the vendor a Proof of
Collection permit is required.

5. All agricultural vendors must have the proper licenses, insurance and certifications
necessary for the products they sell. Copies of appropriate documentation must be
submitted with initial application and reissued documentation must be submitted when
renewed.

.i- Meat and poultry product vendors must have an ODA license and USDA
Certificate for cut meat.

+ Any dairy products sold must be processed in a USDA certified facility.
+ Eggs may be sold without an egg handler license and without labeling, but

only by the farm that produces the eggs. Cartons must be labeled with your
farm name and contact information. No resale allowed.

+ A license is required to extract honey produced at an operation with 20 or
more hives.

+ All scales used must be certified by ODA Measurement Standards. Scales
must be licensed annually and display current certification tags.

6. Vendors must post signs identifying varieties and cost of each item.

7. Farmers are encouraged to coordinate their produce varieties and products to create as
much diversity as possible.



Agricultural Rules - page 2 of 2

Nurseries

1. All nursery products must be grown in Lincoln, Lane, Tillamook, Benton or Polk County.

2. All vendors of live nursery stock with annual sales of $250 or more must have a current
license issued by ODA.

3. Vendors of live plants may sell plants not grown by themselves as long as they have had
said plants at their location for at least 60 days.

4. All nursery vendors must comply with current ODA regulations regarding noxious or invasive
species.

5. All plants must be clearly labeled and priced.



Food Vendor Rules

allows the sale of approved prepared and processed foods
provided they are prepared in compliance with all Federal, State, County laws and health
regulations regarding the preparation and marketing of these foods. Vendors are expected to
have a significant role in the preparation of the food and those vendors using local or Market
products in their ingredients will be given preference. All food vendors are responsible for
obtaining proper licenses and insurance and including copies with their application. Updated
copies must be provided by renewal dates.

1. Prepared and processed foods such as meat, poultry, seafood, baked goods, eggs, honey,
dairy products, jams, jellies, vinegars, oils dried herbs and dehydrated fruits/vegetables and
food cooked on site are some examples of products that must be processed in
licensed/certified facilities. Food processing certificates we may require include:
+ Domestic Kitchen

+ Licensing by ODA (Oregon Department of Agriculture)
+ Temporary restaurant license from Lincoln County
+ Food Handlers Card

2. Approved hand washing stations are required for all vendors providing prepared food and/or
samples. All vendors who offer samples must comply with applicable laws, rules and
regulations, including the Farmers' Market Guidelines prepared by the Oregon Department of
Agriculture.

3. City Food Tax is to be paid to the City of Yachats quarterly (5% of sales). Copies of all
documentation are to be provided to the manager to be entered into the vendor's file with the
registration form.

More information about licensing is available at:
Oregon Department of Agriculture; Food Safety Division, Farmers Market Guidelines.
http://www. oregon. gov/ODA/FSD/docs/pdf/fm_info_2012. pdf
Meat, poultry, dairy, seafood, baked goods and other processed foods, eggs, honey,
etc.

ODA Food Safety Division
635 Capitol Street NE
Salem, OR 97301
503. 986. 4720

Local Contacts for Food Safety:
http://www. oregon. gov/ODA/FSD/Pages/index.aspx
Lincoln County Environmental Health, (for temporary restaurant licenses)
541-265-4127



Arts and Crafts Rules

1. All art and crafts must be made in Lincoln County, Lane County, Tillamook County, Benton
County or Polk County.

2. All art and crafts will need to be juried.

3. All art and crafts items that a vendor intends to sell must be listed on the vendor application.
Vendors will not be allowed to sell items not induded on original application without

approval.

4. The product must be the original workmanship of the vendor and must demonstrate quality
workmanship and be safe and durable for its intended use.

5. The unauthorized use of copyright design is illegal and will not be allowed at the Market.

6. The vendors work must be predominate and the starting materials must be significantly
altered and/or enhanced by the vendor.

7. Artisans may sell, subject to approval, high quality reproductions of their own original work
(i. e., prints of paintings or photographs, greeting cards, apparel).

8. Soap and body care product vendors must follow federal labeling and ingredient contents
requirements.

9. Vendor is defined as the person who sells the product. Absolutely no reselling is allowed.



2019 Vendor Application and Agreement
(PLEASE PRINT CLEARLY)

Vendor Name:

Business/Farm Name:

Address:

City: State: Zip:

Mailing Address (if different):

Home Phone: Cell:

Email:

Website:

I authorize the to post my name and email address on the market's
website and to provide this information to customers who request it. Yes _ NO

Emergency Contact

Name:

Phone:

Relationship:



2019 Vendor Application and Agreement - page 2 of 4

Vendor Type:

Vendor Name:

Agriculture Vendor Please describe products you intend to sell. New vendors must
include photos of some product/location grown/processed.

Food Vendor Please provide a detailed description of the food you intend to sell. New
vendors must include photos of all products.

Artisans/Crafters Please provide a detailed description of the arts/crafts you intend to
sell. New vendors must include photos of all products.

If you wish to add items not listed on your application after the beginning of the market
season, you must submit an amendment to your application, and items must be
approved prior to being offered for sale.

Vendor Fees:

All spaces $15.00 weekly (approximately 10x10)
Yearly membership fee $20. 00
Please indicate the number of spaces needed.



2019 Vendor Application and Agreement - page 3 of 4 Vendor Name;

Special Needs/Requests:

License, Permit and Insurance Requirements:

Please refer to the Market Rules to assure that all required licenses, fees and insurance
documents are submitted with your application. Applications submitted without copies of
required licenses and insurance documents are considered incomplete and will not be
reviewed by the jury committee.

Market Attendance:

Please indicate which market days you expect to attend.

May
12

June

2

July
4*

August September October
4 1 6

19

26 16

23

14

21

11

18

25

8

15

22

13

19**

20

30 28 29

Please Note: * La De Da, ** Mushroom Festival



2019 Vendor Application and Agreement - page 4 of 4

Vendor Agreement:

Vendor Name:

The undersigned vendor ("Vendor") fully and completely agrees to the following terms
and provisions:

Vendor has read and understands

"General Rules" and agrees to be bound by the terms and
conditions outlined in them.

Vendor agrees to exercise the utmost care in the use of
facilities and properties of ., the City
of Yachats, The Yachats Commons and adjoining private and
public properties.
Vendor agrees to indemnify and hold harmless Lincoln County,
the City ofYachats, XXXXXX,
("Markef) and its manager, directors, employees, and agents for
all claims, actions, judgments, losses, costs, attorney fees, and
damages whatsoever ("claims"), including claims arising by
reasons of accident, theft, injury or death caused to persons or
property of any kind arising out of, in connection with, or incident
to ... , except those caused by the sole

negligence of the i - - , Lincoln County or the
City of Yachats.

Vendor Signature: Date:

Fees are due the first day of the Market.
Please retain a copy of this signed document for your records.



Proposa
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For the City ofYachats, Oregon
April 12, 2019

A steering committee has been formed by the vendors of the Previous Yachats Farmers Market to establish
the operation of the:

The committee proposes to assume operations with a Board of Directors composed of not less than five and
not more than ten people, two-thirds of which will be active market vendors, the remaining members will
be Yachats Community Members (Ex-Offido). The members of the board will be duly elected by the
vendors of the market. Market Rules, including Rules of Conduct, By-laws shall be in place that meet all the
requirements of the State Farmers Market Associations and shall be voted on by the membership at the
first Vendor Market June 9, 2019.

The Board of Directors shall be responsible for the following:
. Hire a (permanent) manager to handle the daily operation of the market.
. Provide insurance to cover the" " in the amount of $2,000,000.
. Upon acceptance of this proposal, purchase and maintain required City and State licenses.
« Receive, review and approve vendor applications.
. Jury in new vendors.

. Review and resolve any issues that arise with vendors, Market Manager or City ofYachats.

. Application will be made for the appropriate Non-profit tax status.

. Update and maintain the web page.

. Maintain the financial records and release at least twice a year to membership.
Commitmenttocommunicationwith Vendors, Community and the City of Yachats in the continued
creation of thriving sustainable farmers' market.

The Market manager will be responsible for:
. Verifying that each vendor has the required licenses, permits and insurance for their product.
. Collect the weekly space rent.

Co-ordinate the placement of vendor booths. (see layout attached)
. Set up and remove signs.
c Enforcement of Rules of Conduct

. Communicate needs of the market and vendors to the Board.

Until the Board of Directors has been elected,;
Phone: email:'

Interim Market Manager:

Attachments:

Market Rules Including Rules of Conduct & Application
Copy of Insurance Quotes/Pending approval of Proposal
Copy of City of Yachats Business License Application
Projected Budget
Tobacco/Smoke Free Policy
Market layout

- the contact person.



GENERAL MARKFi RULES INCLUDING RULES OF CONDUCT & ENFORCEMENT

The primary mission of the vendor led and community supported "- " is to support local
agriculture and artisans by providing our community access to a wide variety of fresh, local, in-season farm and
artisan foods, natural skin care and wellness products and direct from the producer arts and crafts; to enhance the
Yachats community; and to strengthen community and families by putting healthy foods within reach.

Market Objectives:

»!. To provide an informal, social gathering place in an open-air setting for local and tourist alike
.> To promote the Yachats community and - by working with Visitors Center

and Yachats Business Chamber.

<. To provide affordable opportunities for local farmers, nurseries and artisans to sell their products directly to
a variety of consumers while strengthening the local economy.

<. To create a market that meets requirements for SNAP, WIC and Senior food support by the Oregon
Department of Agriculture as a healthy benefit community and visitors.

<» To provide an opportunity for local non profits to share their message within the market with a weekly free
space available on a rotating basis to a variety of organizations.

<* To give back financially to the community through programs like the Food Bank and YYFP

Aboutt

. Market Dates:

Every Sunday, Mother's Day weekend until last weekend in October.

Plus the Yachats LaDeDa 4th of July Celebration.

. Hours of Operation: Sam - 2pm

. Market location: 4th Street, West of Hwy 101, Including around the Commons Bldg

. MARKET MANAGER: (Interim Manager);

operates with a Board of Directors composed of not less than five people and not
more than ten people, two-thirds of which will be active market vendors and a third will be Yachats community
members (ex-officiates). The members of the board will be duly elected by the participants of the market. By-laws
shall be in place that meet all the requirements of the State Farmers Market Associations and shall be voted on by
the membership. Vendor Meetings will be held twice per year once prior to the start of the season and again after
market season end.

Vendor Product Guidelines

Product Criteria

. All products must be grown, raised, produced, created, caught, or gathered by the vendor (or vendor
business partners or immediate family members), with a strong preference for vendors/products from within
a 100-mile radius ofYachats, Oregon.
Vendors are required to provide a complete list of alt products they intend to sell at
Market each season they apply.

. Any additions to product offerings during the Market season must be pre-approved at least 7 days in
advance.

As an exception to this product criteria, prepared-food vendors may offer pre-packaged commercially available
drinks for sale (e. g., bottled water, teas, soft drinks/sodas).



Product Compliance and Reeulations

. All products sold must be grown or prepared In compliance with Oregon Department of Agriculture, the
Oregon/Lincoln County Health Department, all required regulatory agencies specific to the product and
location, and in compliance with guidelines, to ensure high quality products and Market safety.

. Alt vendors must comply with federal, state, county, and local rules and regulations related to the production

and sale of their products. This includes, but is not limited to, compliance with (1) federal, state and local
health licensing requirements, (2) the Farmers Market Guidelines prepared by the Oregon Department of
Agriculture, and (3) standards governing labeling, packaging, display and weight, including scale certification
with the Oregon Department of Agriculture Measurement Standards. Failure to conform to such rules and
regulations may be grounds for removal from the Market and forfeiture of fees. Copies of all licenses,
permits, and certifications must be included with the Vendor Application and you are responsible for
providing the updates to license and insurance renewal.

reserves the right to prohibit anyone from selling any product or produce.

Vendor Aoolications

. All vendors must apply annually, new vendors and their products must be approved before they become
Members. Returning vendors that are adding new products will need to have those items juried in

prior to market. All applications will be reviewed by a jury committee (a team of 3) and vendors will be
notified in a timely manner as to acceptance or rejection of application. Submitting an application does not

guarantee selling rights or a market space. Vendors are responsible for keeping the market advised of your
contact information.

Vendors will be given preference for those closest to our community, but because we are a rural area, we will
take application from vendors outside our county. Saturations levels for each category (Agriculture, foods,
crafts, and wellness products) will all be assigned saturation level by the jury committee and approval of the
board.

o FOR the 2019 Season ONLY All vendors who participated in the 2018 Farmers' Market are

grandfathered into the new market. An application and all other rules must be abided by, but you
will not go through the jury process.

All new vendors, along with current members with new products, must submit photographs or samples of
their products. Photographs need to be provided by email or a link to a website/facebook/esty etc.
Returning vendors must submit their application by the set deadline in order to maintain seniority for the

current year.

No fees are due with the application.

Applications must be turned in complete with licensing, insurance and all other supporting documents
required.



Vendor Application Checklist

v^ Review of Vendor Rules. All prospective vendors and their on-site market staff must thoroughly review

the current GENERAL RULES and have working knowledge of the policies and expectations

contained within.

v^ Siened Vendor Apolication and Agreement. Vendor applications are available online. Paper copies of the

application are available by request. All prospective vendors must submit a complete and signed
application (online application allows for electronic signature).

^ llf Applicable) Organic Affidavit. Vendors identifying their product as Organic who meet the qualifications

for the Organic exemption, including having gross sales less than $5,000 annually, may sign and submit
the Organic Affidavit in lieu of posting proof of Organic certification at Market.
llf Applicable} GeneraLLiabilitv Insurance Certificate Naming ' , as an Additional Insured. Certain^

./

vendors are required to provide proof of liability insurance with Yachats Sunday Farmers Market as an
additional named insured.

WAoolicable}. Copies of all licenses, permits, and certifications must be included with the Vendor

Application and you are responsible for providing the updates to license and insurance renewal

Vendor Selection Criteria

board evaluates a vendor product/producer with preference for the following characteristics when
determining acceptance:

. Agricultural and food & beverage product offerings

. Locally sourced ingredients/materiats (i.e., sourced direct from a local producer)
Using environmentally responsible and sustainable production methods, packaging etc.
Artisan production and uniqueness of product

. Products grown or created by the vendor within close proximity of Yachats, Oregon
Returning vendors that are in good standing with the Market

Market Fees and Payment Process

Payment Options
Currently all market fees must be paid by cash. We will be creating system within our first market month to
collect checks and/or others forms of payment as well.

Booth Fees

Fees listed in the following chart are for a single market booth space (10 feet by 10 feet). Additional booth spaces
are charged at the same rate. $15 per space

Membership Fees
The annual membership fee is $15 and must be paid on your first market day. Market membership guarantees
voting rights and representation on or with the Board of Directors.

Membership is valid for 1 year from the start of the market.



Market Day Loeistics

Vendor Maps

Due to space limitations, no single craft vendor will be assigned two adjacent spaces within the market (unless space
is available, and no other vendor is requesting the space). Farm vendors may be assigned more than one but not
more than 3 adjacent spaces.

We have 5 "Drive In" vendor spaces that are available. At least 3 "Drive In" spots will be reserved for handicapped or
disabled vendors first.

Spaces are assigned by the Market Manager. Seniority is one of the tools the Manager uses to assign spaces, but the

overall management of the market will guide decisions with regard to space assignment and may supersede the

seniority of an individual vendor in particular circumstances. The Market Manager will make every effort to

accommodate vendors with disabilities.

Returning full season vendors will be given first choice of their previous years spot when possible.

The vendor map will be sent by email to all vendors at least 24 hours before the

Contact the Market Manager to request a different booth location. Requests will be considered with the intent of

finding the fairest and mutually advantageous scenario for all vendors.

Please help us be especially respectful of the neighboring businesses and private residences bordering
location. Inquire with the Market Manager if you have any questions related to neighbors/neighboring property of
the Market location so that -. 1 can maintain good relations and streamlined communications with Market
neighbors. Do not contact any of the neighbors directly.

Vendors must notify the Market Manager by 12:00 pm on the Friday prior to the Market opening if they will not be
attending the Market via phone or email. Notice in advance of Friday afternoon is greatly appreciated.

Cancellations due to emergencies will be considered an exception to this rule. Please call and notify the Market
Manager before 7:30 am on Market day. (Interim) _ _ . Put this number in your phone.

Failure to notify the Market Manager may result in the vendor being charged for that day the following week. The
vendor will not be allowed to set up in any future market until this is paid.

Market Booths

. Booth spaces are 10 feet by 10 feet.

. All vendors, including nonprofit vendors, must bring all materials they need for their booth space, including

canopy and tables, and are responsible for set-up, tear down and operation of their booth.

o Vendors are expected to take all reasonable precautions to provide a safe environment at their booth space.

. Winds in Yachats is often quite strong and dangerous. All vendors with canopies are required to have a

minimum of 25^oynd weights on each canopy lee at all times. This rule will be enforced for the safety of

everyone.

. No stakes are allowed, without prior authorization.

Each booth shall have its business name (or vendor name) clearly visible signage and all licenses should be

available to the public if requested.

4



Market Set Up

Vendors must be ready to sell by 9:00 am

o Vendors may arrive and unload between the hours of 6:30 am and 8:30 am.

o Please unload your vehicle first; Move your vehicle to vendor parking area; then Set up your booth

. NO vehicles will be allowed to enter the market for unloading after 8:15am.

. All moving vehicles must be out of the Market area by 8:30am.

. Vendors are required to park in designated parking areas only (NO parking in the church parking lot), leaving

those parking spaces closest to the Market for our customers.

All vendors must stay SET UP until the close of the Market at 2:00 om. A "Sold Out" sign may be placed in your

booth if you do sell out. Canopy, tables, etc. must remain in place until the 2pm shut down. This rule will be

vigorously enforced for the wellbeing of the entire market. Packing up early gives guests a bad impression.

. Vehicles will NOT be allowed in the market till after 2:15pm for safety of all involved. "Drive In" spaces may

NOT leave their space until 2:15pm also.

All vendors must leave their area clean at the end of Market day. Due to possible overfill of market and city cans

vendors are responsible for the disposal of their own trash. Please take your trash home with you. All market

trash bins and city bins are for customer trash only. Please help us keep our commitment to the city to keep this

market location clean.

. Vendors may not block fire lanes.

At The Market

. , strives to be environmentally conscious and reduce landfill waste. - asks that vendors use

recyclable materials for serving, packaging, or covering products whenever possible.

does not permit proselytizing, military recruitment, political activity or the gathering of signatures for

political reasons.

We are a "Smoke Free" Market. Use of tobacco products within the Market boundaries is PROHIBITED*

(Please review Tobacco/Smoke Free Policy)

. There will be no discrimination based on race, color, creed, gender, religion, sexual orientation, age, or

nationality.

. LOVES DOGS! Dogs are allowed on leashes at :. Dogs are not

allowed in any food booth and vendors may not have personal pets in their booth (per Oregon State Farmers

Market Guidelines).

. Vendors are expected to behave courteously to customers, other vendors, market staff, and volunteers and

always conduct themselves professionally. Vendors may not publicly disparage other vendors, employees,

volunteers, products, or the market.



Inclement Weather Cancellations

is open rain or shine. Market cancellations are rare, but in the event of extreme weather conditions,

reserves the right to cancel the Market. Cancellation may occur without advanced notice if the safety of vendors or

customers is compromised. The Market Manager will contact all vendors by email and then individually by phone in

the event of a cancellation prior to opening, will not be responsible for any injury or loss of property when

a Market is officially closed due to weather conditions.

Customer Complaints

Customer complaints will be forwarded to vendors and kept on file each season. Complaints may result in disciplinary

action including removal from the market.

RULE ENFORCMENT

The Market Manager shall have the authority to enforce all rules. Should a vendor fail to abide by i rules, the

following consequences may occur:

A major violation, such as committing an unlawful or violent act or physical or verbal abuse, will result in

the immediate termination of Market participation.

. Minor violations will result in the following series of actions:

First violation: Verbal & Written Warning

. Second violation: Written Warning

. Third Violation: Incursion of a $50 fine, with infraction corrected; and/or Immediate, temporary,
or full-season suspension of market participation as determined by the Board. There will

be no reimbursement of vendor fees. All fines must be paid by the Thursday prior to the next

market to be attended.

. At no time shall a vendor approach a Yachats city employee with a complaint. If a vendor

bypasses the board and goes to the city they will be terminated from the market and all
future markets.

While these guidelines will be observed, the Market Manager has discretionary authority to impose an appropriate

disciplinary action for any infraction, including barring the vendor from selling at the Market for that day. The board

will then be notified of actions and take appropriate action as necessary.

Disputes Between A Vendor and The Market Manaeer

. Disputes between a vendor and the Market Manager will be resolved by an appeals committee.

. The appeals committee shall consist of three members of the Board, one of whom shall be a representative
of the vendors.

Members of this committee will be appointed by the President of the Board.

Disputes shall be presented in writing to the President of the Board by both the vendor and the Market

Manager.

. Agreement by two members of the appeals committee shall constitute a final decision; both the vendor and

the Market Manager will be notified immediately.

All disputes and their resolutions shall be made record of at the next regular meeting of the board.



On-site Vendor Compliance Reviews

The Market Manager will conduct ongoing on-site vendor reviews to evaluate compliance with the vendor rules
contained within this document and agreed upon when a signed Vendor Application and Agreement is submitted.

Appeals Process

Anyone wishing to appeal an action of the Market Manager or has a grievance with another vendor may document
the problem in writing and request a hearing by the ' . Board of Directors. Within two (2) weeks of receiving the
concern, the Board shall render a decision on the merits of the grievance and any remedies. During the grievance
process, anyone who violates the market rules must adhere to the original penalty with no right to restitution for any
losses. Decisions of the Board of Directors are final.

Board makes all final decisions relative to policies and their enforcement.

The' -.... Board reserves the right to approve exceptions or changes to these rules with good cause determined to

be in support of the mission of the Market.

VENDOR GUIDELINES

All vendors must comply with federal, state, county, and local rules and regulations related to the production and sale
of their products. This includes, but is not limited to, compliance with (1) federal, state and local health licensing
requirements, (2) the Farmers Market Guidelines prepared by the Oregon Department of Agriculture, and (3) standards
governing labeling, packaging, display and weight, including scale certification with the Oregon Department of
Agriculture Measurement Standards. Failure to conform to such rules and regulations may be grounds for removal
from the Market and forfeiture of fees. Copies of all licenses, permits, and certifications must be included with the

Vendor Application and you are responsible for providing the updates to license and insurance renewal.

Licensing requirements change from year to year. It Is the vendor's tesponsibillty to check with the appropriate
licensing authorities.

Vendors are solely responsible for product liability. Food and Agricultural vendors must carry general and product
liability insurance. Copies need to be included in your application and updates added when licensing and insurance is
renewed. It is recommended that makers of personal wellness and cosmetic products carry liability insurance. ' is

not responsible for any loss or damage incurred by vendors.

The Market Manager may at any time request to conduct a farm, kitchen, studio or business inspection visit. Failure
to comply can be cause for termination.

No materials which are blatantly offensive, racially, ethnically, or sexually, shall be allowed for sale at

See Additional Materials:
' Arts and Crafts Rules

Agricultural and Nursery Rules
Food Vendor Rules

Personal Wellness Product Rules

1 Tobacco/Smoke Free Policy



FOOD VENDOR RULES

'. allows the sale of approved prepared and processed
roads Drovided tnev are Dreoared in comDliance with all Federal, State and County laws and
health regulations regarding the preparation and marketing of these foods.

Vendors are expected to have a significant role in the preparation of the food and those
vendors using unique, local, or Market products in their ingredients will be given preference.
All food vendors are responsible for obtaining proper licenses and insurance and including
copies with your application. INSURANCE IS MANDITORY for all food vendors. Updated
copies must be provided by renewal dates. You will be juried into the market.

1. Prepared and processed foods such as meat, poultry, seafood, baked goods, eggs,
honey, dairy products, jams, jellies, vinegars, oils, dried herbs and dehydrated
fruit/vegetables and food cooked on site are some examples of products that must be
processed in licensed/certified facilities. Food processing certificates we may require
include:

. Domestic Kitchen Licensing by ODA (Oregon Department of Agriculture)

. Temporary restaurant license from Lincoln County

. Food Handlers Card

2. Approved hand washing stations are required for all vendors providing samples. All
vendors who offer samples must comply with all applicable laws, rules and
regulations, including the Farmers' Market Guidelines prepared by the Oregon
Department of Agriculture.

More information about licensing is available at:

Oregon Department of Agriculture; Food Safety Division, Farmers Market Guidelines.
httD://eaov, oreaon. aov/ODA/ADMD/farmere markets. html

Meat, poultry, dairy, seafood, baked goods and other processed foods, eggs, honey
ODA Food Safety Division
635 Capitol Street NE
Salem, OR 97301
(503) 986-4720

Local Contacts for Food Safety:

James (Jim) Wloore, Food Safety Specialist, Oregon Dept. of Agriculture
imoore@oda. state. or. us
httD://www. oreaon. aov/ODA/FSD/index. shtml

(971)281-1318

Lincoln County Environmental Health, (for temporary restaurant licenses) 541-265-4127
httDS;//www. co. lincoln, or. us/hJis/Dage/environmental-health-0



Agricultural Product & Nursery RULES

1. Farmers must produce at least 90% of all items sold at
Any item not grown on or from the vendor's farm must be labeled and must include the
name and location of the farm.

2. The term vendor shall include any family member or employee of the farm if they are materially
involved in the farm process.

3. Agricultural vendors must carry general and product liability insurance.

4. There is no reselling of produce from a wholesaler.

5. Produce that is harvested or collected in the wild (as in mushrooms) is considered as if grown
by the vendor. If the item is not grown on the actual property of the vendor.
. Proof of Collection permit is required

6. All agricultural vendors must have the proper licenses, insurance and certifications necessary
for the products they sell. Copies of appropriate documentation must be submitted with initial
application and reissued documentation must be submitted when renewed.

. Meat and poultry product vendors must have an ODA license and USDA Certificate for cut
meat.

. Any dairy products sold must be processed in a USDA certified facility.

. Eggs may be sold without an egg handler license and without labeling, but only by the farm
that produces the eggs. Cartons must be labeled with your farm name and contact
information. Eggs must be transported in a cooler with cold packs. Washed eggs must be
kept refrigerated.

. A license is required to extract honey produced at an operation with 20 or more hives.

. All scaies used must be certified by ODA Measurement Standards. Scales must be
licensed annually and display current certification tags.

Seafood

1. All seafood must be sourced locally. Local source means Pacific Ocean, US West Coast.
2. The vendor must label the product with the name of the fishing vessel and date harvested
3. All vendors must have relevant permits, licenses and insurance.
4. No Farmed fish can be sold at the market.

1. Nursery Items
2. All nursery products must be grown in Lincoln County or neighboring county.
3. All vendors of live nursery stock with annual sales of $250 or more must have a

current license issued by ODA.
4. Vendors of live plants may sell plants not grown by themselves as long as they have

had said plants at their location for at least 60 days.

5. All nursery vendors must comply with current ODA regulations regarding noxious or
invasive species.

6. All plants must be clearly labeled and priced.



Arts and Crafts Rules

INCLUDES ALL FIBER ART/LEATHER ART SUCH AS HATS, BAGS, SHOES ETC

1. Vendor is defined as the person who sells the product. Absolutely no reselling is allowed.

2. All art and crafts will need to be juried. Please send photos via email or you may share your
website/facebook/esty pages as an alternative.

3. The product must be the original workmanship of the vendor and must demonstrate quality
workmanship and be safe and durable for its intended use.

4. All art and crafts items that a vendor intends to sell must be listed on the vendor

application. Vendors will not be allowed to sell items not included on original application
without approval.

5. The unauthorized use of copynght design is illegal and will not be allowed at the Market.

6. The vendors work must be predominate and the starting materials must be significantly
altered and/or enhanced by the vendor.

7 Artisans may sell, subject to approval, high quality reproductions of their own original work
(i.e., prints of paintings or photographs, greeting cards, apparel).



Artisan Wellness Product Rules

1. Body Wellness products are defined as lotions, balms, oils, ointments, soaps, and creams,
Herbal/Mushroom Tinctures including the application of face paint and henna.

2. Milling of commercially purchased, pre-made soap or adding scents to any commercially
purchased, pre-made products is not allowed

3. All body products must be labeled with the vendor's business name, the name of the
product, the names of the ingredients and the net weight. All labels must meet Federal
requirements. Artificial, imitation, or synthetic ingredients must be explicitly listed as such.

4. Full disclosure of alt ingredients used in each product must be made available to
customers.

5. All Body Wellness Products will be juried by the selection committee. Please include either
photographs via email or links to website, facebook, esty etc.

6. All wetlness care products must be produced by the vendor in Oregon. Priority will be
given to skin care products whose producers grow or raise components of their products.

7. Vendors will submit a complete list of all products intended for sale with their annual
application.

8. Additions to the vendors' product list must be approved by the Market Manager prior to
sale.

9. Vendor is defined as the person who sells the product. Absolutely no reselling is allowed.

10. Quality and presentation of packaging will be considered.

11. Although currently not required, it is highly suggested that all Body Wellness vendors have
Liability Insurance.



Tobacco/Smoke Free Policy

strives to provide everyone with a healthy and safe environment. For the
health and general welfare of everyone at ~ ~ we adopt the following
policy:

Tobacco/smoking will be strictly prohibited with the boundaries oft
the market is in progress, including, but not limited to:

.
event site while

. All sidewalks, parks, roads, and other structures, and adjoining public areas dedicated to the
market

* All employees, customers, volunteers, vendors, and performers

Definitions:

. The entire physical area in which This includes all open, semi-open, and
enclosed areas and structure, vendor booths, dining areas, bathrooms, performance areas,

pedestrian walkways or pathways, and roads.

. Tobacco/Smoke Is defined to include ALL tobacco products including, but not limited to

cigarettes, cigars, bidis, hookah, pipes, smokeless tobacco (dip, chew, snus, etc. ), and delivery
devices, such as electronic cigarettes (inhalant delivery systems/vapes), excluding FDA approved
nicotine replacement therapy products for the purpose of tobacco cessation.

Prominent signs will be displayed at the entrance, exits and other appropriate areas of the market.

Enforcement:

The success of this policy will depend upon the thoughtfulness, consideration, and cooperation of
smokers, tobacco users, and non-users. All vendors share in the responsibility for adhering to and

enforcing the policy.

Vendors and/or persons observing a violation shall make the smoker/tobacco user aware of the no
tobacco/smoke policy and ask that they extinguish the smoking material and/or put away the
tobacco/nicotine. If the smoker/tobacco user does not, the vendor shall notify the Market Manager.

Violators may be asked to leave the premise.



Vendor Application and Agreement

iwarKet Manager

Please email photos with your application and supporting documents

Office Use Only

Date Received:

Fee Paid:

Licenses/Permits/Insurance:

Board Approval Date

Other:

VENDOR INFORMATION

D Returning Vendor D New Vendor Application
PLEASE PRINT CLEARLY

Vendor Name:

Business or Farm Name:

Address:

City State Zip

Mailing Address if different:

Home Phone Cell

Email

Website

If you are a returning vendor, how many years have you been a member
of this Market? YRS

WEBSITE INFORWIATION
Vendors are responsible for contributing their business description and photo for the website,
Facebook, our newsletter and other Farmers' Market related business. Please attach your photo and
description to your application.

I authorize the Market to post my name and email address on the Market's
website and to provide this information to customers who request it. Yes No

EMERGENCY CONTACT

Name Phone Relationship



2019 Vendor Application and Agreement - page 2 of 4

Agricultural and Nursery Section - Vendor & Business Name:

New Farms please include photos of farm, greenhouses, etc. Please indicate which of the following
products you wiii grow or produce for saie at the Yachats Sunday Farmer's Market and dates of
availability:

^ Vegetables Month Available ^ Vegetables Month Available

; Asparagus Potatoes

Green Beans Pumpkins
Cabbage Peas

Carrots Peppers
Corn, sweet Squash, summer
Cucumbers Squash, winter
Lettuce Tomatoes

Mushrooms Herbs

Onions Other (please list)

v Fruits Month Available ^ Fruits Month Available

Apples Peaches

Apricots Plums

Blueberries Raspberries
Cherries, tart Rhubarb

Cherries, sweet Strawberries

Cider Blackberries

Grapes Boysenberries
Melons Misc. Berries

Pears Other (please list)

./ Miscellaneous Month Available ^ Miscellaneous Month Available

Bedding plants Nursery Stock
Cut flowers Ornamentals

Eggs Other (please list)
Hazelnuts

Honey
Jams / Jellies



2019 Vendor Application and Agreement - page 3 of 4

Vendor & Business Name:

Food Vendor (please describe in detail) - New vendors must include photos/weblink/Facebook or
Esty linKs.

Artisans / Crafters (please describe in detail) - New vendors must include photos/weblink/Facebook
or Esty links.

Personal Wellness Artisans (please describe in detail) - New vendors must include
photos/weblink/Facebook or Esty links.

SPACE NEEDS
Please note: Spaces are assigned by the Market Manager. Returning vendors please make specific
site requests if you have them.

Weekly vendor fees:
> 10'x10'Booth Space $15. 00
> Space with Vehicle $20.00

Please check the #of 10' x 10" space you need:

D 10' x 10' space you need

D Space with Vehicle (Spaces limited and requires Market Manager approval)

Please list your Vehicle Descriptions with
License Plate numbers:

SPECIAL NEEDS / REQUESTS



2019 Vendor Application and Agreement - page 4 of 4
Vendor & Business Name:

LICENSE, PERMIT AND INSURANCE REQUIREMENTS
Copies of all licenses, permits, and certifications must be included with the vendor Application and
you are responsible for providing the updates to license and insurance renewal per the RULES.

NIARKET ATTENDANCE
Please indicate which market days you expect to attend;

May June July August September October

12 1

19 9 11 8 13

26 16 14 18 15 20'

23 21 25 22 27

30 28 29

VENDOR AGREEMENT - Please initial and sign

The undersigned vendor ('Vendor") fully and completely agrees to the following terms and provisions:

1.

2.

3.

Vendor has read and understands the

GENERAL MARKET RULES. Vendor is bound by the terms and conditions outlined in
them.

Vendor aarees to exercise the utmost care in the use of facilities and properties of
'"Market"), the City ofYachats, Lincoln County and

adjoining private and public properties.

Vendor anrees to indemnify and hold harmless Lincoln County, the City of Yachats,
and t ("Market"), its officers, directors, employees and
agents for all claims, actions, judgments, losses, costs, attorney fees, and damages
whatsoever ("Claims"), including Claims arising by reasons of accident, injury or death
caused to persons or property of any kind, arising out of, in connection with, or incident to
the Market, except those caused by the sole negligence of the Market, Lincoln County or
the City of Yachats.

Vendor Signature: Date:

By signing this Application, the Vendor agrees to abide by
ALL Rules. Guidelines and Policies of the Yachats Sunday Farmers' Market

PLEASE RETAIN A COPY OF THIS SIGNED DOCUIViENT FOR YOUR RECORDS



uNOEFiwmrBns, INC.

6<ur^ Uj)Jod
Q.UO-U-
^-p^s^

1551 N. Tustin A' nue, Suite 490
Santa Ana, CA 82705

(Toll-Eree) 800-334-5579
(FAX) 714-542. 0815

(Claims FAX; 336-538-0094

Friday, April 05, 2019

To:

From:

Applicant:

Susan Szymusik Beck

Christian Lugo

Extension 8667

clugo@gotapco. eom

3701799
Susan Szymusik Beck
525 E OLIVE ST
NEWPORT , OR 97365

Quote ID: PLBII

We are pleased to offer the following quote through: Penn Star

General l.labllity;

$ 2,000, 000 General Aggregate
$ 1,000,000 Produets/Completed Operations Aggregate
$ 1, 000, 000 Personal Injury/Advertising Injury
$ 1,000,000 Each Qccurrence Limit
$ 100, 000 Damage to Premises Rented to You

.
$ 5,000 MedicalPayments
$ **500 BI/PD Deductible Per Claimant

15123 - Markets open air (lessor's risk only) Other than Not- For- Profit
Gross Sales 25,000

* Exdudes Professional, Nuclear Energy, War, Punitive, Exemplary, Asbestos, Silica, Lead, Toxic Substances,
Total Pollution Raripn RaR, SiihRiriR. nra?^ Mnlri, ftpoWS, Fungus, Known ̂ MTy or Dannage, Exclusion - Losses,
^:.-. :-.-,.-..:-..-; :;^:^,; r';-^^";.. ".

y 
:..^pi ion of Psiit^, PiTqperiyDsmag6C),aifms in Progress, Participants, Assault &

SaisEiy, Abute or Mnteatafton, Linuor, Conimunieable Disease, Cancef, Employment Related Practices, Leased
Woikcis, Voluntary labor, Eiaciromagnetic FleUs, Inj'Uiy To Contractore/ Independent Contractors/
CLsbc.;^^^;^, ?^^5c^^:. CG^rfEr-if,stic<i, New Entitle, Hired,& Non Owned Auto, Yew 2000 Computer
Reisted and OiferElsctroracPrsblenis, WoisSicBSs'Ststutes That OBvernE-Msils. ' Fax / Phone Calls.
Classification & Contracti.ialUabNityUmltafionsalifj Minimum anii Deposit PreRilum Endoisemeiit Apply.
Terrorism is eluded unless ocp/erage is purchssed per the reqyirements tif the Terronsm Rtsk Irisurence
ProgrSrriReau orizati6nAdof2015. Thfe fist is for thformayot'is! purposes pfily snd does ndt intend to represent
theeRtireijstbffornKSftd/di'^nctofSerFientsthgfmay be a^t^ed to any policyIssued as a result of this quotation.

CG2108-EXCI Unmanned Ajrcrafl CG2107 Exclusion Access or Disclosure of Gonfidential or Personal
Irifoimation and Data-Related Liability Limited Bodily Injufy Exceptton NOT Included.



This Premium is 25% Earned

The Policy Fee is 100% Earned

The Term quoted is: Twelve Wlonths

Base Premium:

Policy Fee:
Tax:

Stemping Fee:
Total:
Your Commission:

ComiTients:

$500. 00
$120.00
$14.26
$10. 00

Prime Rate Financing:
Down Payment: $253, 00
8 Installments @: $57. 16

$644. 23

$0. 00

EPA1896 Cannabis Exclusion applies.

Please call our office to bind coverage. Coverage can be bound only when a TAPCO Binder Number has
been assigned by a Company Underwriter at TAPCO.

TAPGO accepts Visa, Mastercard, Discover, and electronic (ACH) checks.

For your convenience, a pre-filled premium finance agreement has beenattached. Please contact the
pwmium finance company directly if you have any questions on the available options.

ine application must be signed by the prmiiicing agent on the account

Please review We quotation carefully as terms and conditions of coverage quoted may cttffer from
those requested. AII applications to tie completed have been attached to Ws account. Please note
should any additional information/application be needed, itwlllberBquestedat the time of binding or
Issuance.

Any ftmder sutiseifuenl to ttiis guote w!ll be strictly p»r the coverages, /imfts, and conditions outllnsd
sknys. *ny r"y!slons or uncistc-; tc f'lsa.c tsnss CBfi ifn'y t-s sffactedlsy a REPLACEMENT quote, prior



ND001SA1910

Q $800,000 $so.oo, $699. 00
Q $1,000,000 $811 $50.00 $881.00
Q $2,000,000 $9,311 (50. 00 (1, 361.00

Q $3,000,000 $1,811 $50.00 $1,861.00
Q $4,000,000

Q $500,000

$2,311 $50.00 $2,361.00

$153 $153 00

Q $1,000,000 $170 $170.00

Q $2,000,090 $670 t670.00
Q:$3il300, 00p $1, 170 $1, 170. 00
Q$4,OOQ,000 $1,670 $1,670,00
Q $5,000,000

Q $506,000

$2, 170 $2, 170.00

$688

Q'$1.000,000 $854

Q $2,000,000 $1,724

Q $3^00, 000 $2,594

[3 $4,000,000 $3,464

[3$s,ooo^»o $4.334

tSSQ Rstention; $B Each ©laim

EPL Retenttoni $OEaeh Claim

E!3Leann6t:l  purchased em a monpline basis fe^
The liinlt-fbT Eft cahnot'»(ceeil the Itnriitfot D&O.

Stiared Limitoptiori Incftides a 13% creditwhich is Induded'in thepremiunisshown

If Shared Limit Option is selected, 00-280 Shared Aggregate Limit endorsement will be added.
DsttnaeCSst&aceOuteids'tte. l-imltspfLiabilJtj' .

Data and SeiaHly+EndoreiMent Is included In the DiFectorean^ OfBcjrs premiums shown

$TOO, QOOFl-SA'suHirriit for defense and indenmlty is included in the Employinert^
Business FiEWurreeenteFmduding Human Resources consulting servlMs w^

Dtrectbts and SfllcareGpveiage and EiTiploymertt Practices Liability Coverage are prpviaeft^o^^^^^
8e(toac!tive Gate B&Qi^uliyiTOr Acts : : . ,

RStcoacttye'Bate^EPUFullPrlGFAGts

This quote teprasents annual ptsmiums. Whe
selected. !";;. ;/:''. . ' , ' : . - : :"/ ' '

PI^SB Note: Aff applicable taxes and fees for the Three Year prem

Wholesaler'BreiKerT^e $50.00

. ' ../''. ;;lt"'';?.'-'.. :''ll^. '.>:*'.. < :;'^'<i'.'^ ̂ .. ':'">-.^r;'-'-- . 1 .'. ',

FREEAHDOISCOUtf D BUSINESS SERVICES AVAILABl£ TO VSLIWStfREDS^ VISIT BIZRESOURCECENTER.COII/1
FORDETAILS

lease contact u8 with any questions regarding the len'nmology used ttr the coverages provided.
.Read tfie quote careft.tOy, it raaiy not match tfie coverages requested**

Page 2 of 4



ND0019A1910
Please note- that we will not be able to bind coverage until we satisfy all Prior to Binding requirements.

Prior to bindino. this account is subject to the following:

o Undemriter receipt, review and a<x»ptahce of the My completed USU Non Profit Management UabilityApplicaaondate^
than 45 days prior to the efleeUve date of coverage and signed by one oftheTOI!owingasapplteable:oflicer, member of the board of
directors, managing member or executwe director with authority to bind Applicant to (he representations therein. We may modify the
termsand/or premiums quoted OT rescind this quote if ttie information provided in the completed Application is different from the
original submission or there is a significant change in the risk from the date it was quoted.

Within 2't davsoftheinceDtlan date of coveraae. this accountwHI be subject to the followina:

a If Fiduciary Is desired, complete the fiduciary questions on the application.

Undsnm-itlna Notes:

o If the Organization hasSubsldlartes or Chapters requiring coverage, please submit a completed USLI Subsidiary Addendum
(NPSADOy for each one

S BO-20? may Be deleted upon confiFroation thai Genecal Liability Insurance Is in place.

l<. ReQUIREE>yQRMS& ENDORSEMENTS
Non Profit Management L.iabilityEndDl'sements

DO Jacket (06/17) Non Profit Management Liability Policy
Jacket

00-283 (05/17) Data and Security Plus Endorsement

DQ-100 (05/17) Directort and Officers Coverage Part DQ-280 (05(17) Fair Labor Standards Act Endorsement
Defense Costs and Indemnity Goverage

DG-101 (05/17) Employment Practices Coverage Part DO-BTC (05?'17) General Terms and Gonditipns

DO-207 (05/17) Failure to Maintain Insurance Exclusion NPPLA (0»17) Npnprdffi Managemient Liability Poney
Applicsation

IfPurchased

DO 3YR BEG (05?17) Arnentlmentto PoliGy DeGlaratlons -
Three-Year Policy Term

DO-3 Year Policy (05/'IT) Three Year Policy Term Endorsement
Term

III. OFFER OF OPTiONAL COVERAGE(S)
Based on the information provided, the following additional coverages are available to this applicant but are not cuirertly induded in the
quotatmn. The additional premium may be subject to taxes & fees. Fora firm final amount please contact us and we will revise the quote.

^avenge AddiSonal Pr8n|}u»

Option 1 Fiduciary Liability - Non-Profrt Diredore & OfRcers $100.00

Important Information
c If purchased, the DO-256 Fiduciary Liability Coverage Endorsement will be added which coincides with the

D&O Limits up to $1 million with defense inside that limit.

Option 2 Defense Within the Limits 15% Credit

Important Information
. If Defense Within the Limits is selected, DO-281 Defense Within the Limits endorsement will be added
ii Moves defense costs to within the limits of liability for a discounted pnce

IV. DIRECT BILL PAYMENT PLAN DESCRIPTIONS
THrefrVearl'oUeyPajnneittJ'lanpWwtptlen; - . ;.'

THREE PAYMENTS -1/3 of the premium is invoiced immediately and is due 20 days after it is invoiced, 1/3 is invoiced 45 days prior to
the Second Coverage Period; the balance is invoiced 45 days pnor to the Third Coverage Period.

NINE PAYMENTS -1/9 of the premium is Invoiced immediately and is due 20 days after it is invoiced, the remaining amount is invoiced
in 8 equal installments at 60, 120, 320, 380. 440, 685, 745 and 805 days after inception.

One.Year Payme]fitPlaft n»BGi^»ttan8:> ''
SINGLE PAYMENT - The entire premium is invoiced immediately and is due 20 days after it is invoiced.

'tease contact us with any questions regarding the tenninofogy used pr the coverages provided.

'Read the quote carefully, it may not match &ie coverages requested**

Page 3 of 4



ND0019A1910
TWO WYMENTS - 50% of the premium is invoiced immediately and is due 20 days after it is invoiced; the balance is invoiced 150

days after inception.

THREE PAYMENTS - 40%ofthe premium Is Invoiced immediately and is due20 days after it Is invoiced; 30% is invoiced 120 days after
inception; the balance is lnvoiced210 days after jncept'ion.

FOUR PAYMENTS - 40% of the premium is invoiced immediately and is due 20 days after it is invoiced; three equal Installments of 20%
are invoiced at 120 days, 1 80 days and 240 days alter inception.

SIX PAYMENTS - 40% of the prernium Is Invofced immedfately and is due 20 (toys after It Is Invoicsd; five equal Instatiments of 12%
are invoiced at 90 days, 150 days, 210days, 240 days and 270 days alter inception.

An installment fee as noted on page 1 of this quote applies to each installment after the first.

'lease contact us with any questions regarding the tenninology used or the coverages provided.

'Read the quote carehilly. It may not mateh the coverages requestBd**

Page 4 of 4



^iTiai! Staria Gade <staria. gade@gmail. com>

GoYachats License Request Submitted
1 message

postmaster@goyachats. com <postmaster@goyachats. com>
-p3; . ---.. --

Wed, Apr 10, 2019 at 10:44 PM

License Request Submitted Successfully!

Your account / organization request for has been received. This message confirms the
details of your reservation. Please review them and let us know if there are any problems or questions.

Note that your account request for a Yachats business or transient rental license is not official until you receive a
confirmation message that It has been approved. We respond to requests during normal business hours.

Contact City staff at 541-547-3565 or e-mail them at BusinessHelp@YachatsMail. org.

If you have questions or need assistance. You may also drop by City Hall during normal business hours (8:30-4:30
Monday-Friday).



Proposed Budget for 2019

INCOME:
40 Vendors x $15 Membership fee

40 Vendors i; $15 daily booth fee x 26 market days

Estimated Income Total with 40 vendors

$ 600. 00

$ 15, 600. 00

$ 16, 200. 00

EXPENSE:
Rent (use of Street) $35 x 26 market days $ 910. 00
Insurance: $2mil. Policy for 6 months $ 650. 00

Board of Directors Insurance (estimate, lyr) $ 900.00
Phone ($80 x 12 months) $ 960. 00
Post Office Box S 50.00

City License $ 40.00
State Registry $ 100. 00
Bank account ($10 x 12 months) S 120.00
Employee ($20 hr x 10 hrs p/week x 26 weeks) $ 5,200. 00
Website (hosting fees, domain name) $ 300. 00
Printing/Mailing/Misc. fees or cost to operate $ 200. 00

* Organizational fees (ex. Chamber dues. Market Organiz. Fees) $ 500. 00
. EBT/Credit Card Capapilities (Machine cost) $ 1, 000. 00

Market Tent S 300.00

Market Table and Chairs $ 150.00
Tokens (for credit card charges) $ 200. 00
Advertising cost (based on budget allowance and board approval) $ 2,000. 00
Tax accountant to file yearly taxes $ 300.00

Estimated Expense Total $ 13,880.00

* These fees/charges are an estimate. They may or may not occur

Market days: May 12, 19, 26
June 2, 9, 16, 23, 30

July 4, 7, 14, 21, 28
August 4, 11, 18, 25
September I, 8, 15, 22, 29
October 6, 13, 20*, 27

Total market days

3

5

5

4

5

26



30 Vendors x $15 Membership fee
30 Vendors x $15 daily booth fee x 26 market days

$ 450. 00

$ 11,700. 00

Estimated Income Total with 30 vendors $ 12, 150.00



.
<a

.

a



Memo 
 

TO:  Parks and Commons Commission 
DATE:  April 10, 2019 
FROM:  Helen Anderson, Website Project Coordinator 
RE:  Facilities rates and deposits 
 
In setting up the new facilities reservations (CivicRec) software, we noticed a few 
potential errors on the rate sheet and ask that you make a change in how deposits are 
managed. 
 
We are trying to make a May deadline of having the system go live, so prompt attention 
to this matter is appreciated. 
 
I have attached the latest policy and rate sheets on file. 
 

ITEM 1 - Deposits 

The new software will work best if deposits can be based on the room itself and not the 
current system of number of rooms rented.  The current policy states, "$100 refundable 
damage/cleaning deposit for any full-day or multiple-day event for reservations of 1 or 
2 rooms.  Reservations for more than 2 rooms requires a $500 refundable 
damage/cleaning deposit for any full-day or multiple-day event." 
 

We are recommending the following deposits on full day rentals of rooms: 
  Multipurpose: $200 per event 
  Room 3: $25 per event 
  Room 8: $75 per event (it has projector) 
  Room 5 (kitchen): $100 per event 
  Pavilion: $25 per event 
  Room 7: $25 
  Room 1: $50 
 

At the above levels, the charge for renting all five rooms and Rooms 1 and 7 would 
require a $500 deposit per event. Renting all rooms without Rooms 1 and 7 would be 
$425 per event. 
 

ITEM 2 – 25% of standard rate on Multi-Purpose room 

Regarding the Rate Sheet, the different user rates were established with Standard 
being 100%, Private being 50% of Standard, and Non-Profit being 25% of 
Standard.  For the Multipurpose Room, 25% of Standard ($300) is $75, not the $70 
indicated on the rate sheet. 
 

ITEM 3 – Pavilion day rate 



The day rate was calculated as the equivalent of 5 hours (5 x hourly rate).  The Pavilion 
numbers are only 4 x the hourly rate.  Either the hourly rate needs to be adjusted or 
the daily rate needs to be adjusted to be consistent.   
 

ITEM 4 – Fee for Piano rental 
Do you want to keep the Piano rental rate tied to the user group?  It would be easier to 
treat the piano fee as a flat fee add-on, such as $100 or $50, but it can be worked out 
if you wish to keep the prorated amounts as is ($100 standard, $50 Private, $25 
nonprofit). 
 
 



TRAILS COMMITTEE – Parks and Commons report – April 18, 2019 
 
YIPS! (3-16-2019) – We are encouraged by the number of volunteers who participate and by the 
frequent new faces at our work events.  Pulling weeds may not be a particularly glamorous 
activity but, without our regular forays, the Commons Wetland and the adjacent spruce forest 
would soon be overrun by invasive weeds. The turnout for the monthly YIPS! session was 21 
people, most of whom worked in the Commons Wetland Park. We pulled ivy along the 
boardwalk leading to 4th St. and dug out blackberry along the edge of the wetland itself. The 
project to expand the Amanda Gathering area was completed with pulling weeds, laying down 
garden fabric and hauling chips to cover it 
 
Trails (4/6/2019) – The scheduled trails work session was canceled due to rain and high winds. 
 
Suspension Bridge Project – VtF did not receive the Spirit Mountain Grant and is waiting to hear 
about the Siletz Tribal Charitable Contribution Fund grant.  Joanne still intends to submit an 
application to Travel Oregon when that opens in mid-May.  Jesse Dolan, Central Coast 
Destination Coordinator with the Oregon Coat Visitor’s Association, is very supportive and has 
offered to help with the grant application.   
 
Siuslaw National Forest is donating $3500 to VtF for the suspension bridge.  These funds are 
from the Trails Box at the Cape Perpetua Visitor Center that is designated for trail development 
and maintenance at Cape Perpetua.  We are very grateful for that generous contribution. To 
date, VtF has raised approximately $62,000 of its $75,000 goal for the suspension bridge. 
 
GPS points have been created and flagged for the new south end of the bridge which is now 
located  off of Forest Service property.   Angell Job Corps, OPRD, Michael Hempen representing 
the P & C Commission, and Joanne attended an  onsite planning meeting to discuss taking down 
and packing out (if feasible) trees in preparation for the bridge construction. It is estimated that 
30+ trees will be taken out and more trimmed up or back.  The Urban Forestry Program will be 
starting this month and the Amanda Trail will be closed during the tree removal.  
 
As of the date of this report, Joanne has not heard whether or not plans have been sent out to 
suspension bridge contractors for estimates.  There is still no word yet from FEMA regarding an 
increase in reimbursement.   
 
National Trails Day (NTD) --   There will be two NTD events this year.  At the first one, on the 
designated NTD, June 1, the Trails crew, SNF staff, and additional volunteers will be working on 
the Restless Waters Trail at Cape Perpetua to prep it for repaving.  At the second, on June 15th, 
the Trails crew, OPRD staff, additional volunteers, and, perhaps, SNF staff will work on cleaning 
up and further preparing the Amanda Bridge site for construction. There will be a potluck picnic 
afterwards at the Commons picnic shelter.  A planning meeting for the NTD events took place  
on Friday, April 12th.   
 
Urban Forest Path – We are ready to install a trails post and a short length of split rail fence at 
the west end of the path as soon as archeological surveys are completed. 




